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Turfgrass America is a leading national
provider of greens grass to golf courses, and
creator of MiniVerde, the new putting surface
at THE PLAYERS Championship, the PGA Tour’s
flagship event played on THE PLAYERS Stadium
Course at TPC Sawgrass. Despite being
technically superior to many of its direct
competitors, MiniVerde had been consistently
outsold by them. Turfgrass America sought
AXIA’s help to enhance awareness and create
interest in MiniVerde among greenskeepers,
golf course superintendents and golf fans
surrounding the 2007 TPC. With a small
budget and a timeframe tighter than the
Sawgrass fairways, AXIA was able to obtain
numerous on-air mentions by NBC sports as
well as 11 story placements in print, on the
Web and on TV. The advertising equivalency
value was estimated to be $63,245 —
more than 31 times the initial investment.

“AXIA does great work and exceeded
our expectations.”

Arthur Milberger
Turfgrass America
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