MONDAY: Who ends up on the losing end of low-cost insurance? . s
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Since 2004, AXIA has served as the public
relations agency of record for the worldwide
staffing company, MPS Group. Throughout this
strategic relationship, AXIA has achieved
significant results with all MPS business units,
including Modis (IT staffing), Idea Integration
(IT solutions), Special Counsel (legal staffing) and
Soliant Health (medical staffing), among others.
Key challenges overcome have included raising
corporate awareness and/or earning target
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‘| can't imagine that any firm could

have gotten us as much coverage as
AXIA... AXIA makes us feel like we're

| Delta says union could end up in court
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SVP, Corporate Development
MPS GI’OUp Public Relations & Print Advertising



